














Marketing & Colour (cntinued)
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Blue is a masculine colour, strongly associated with the sea and sky. It is a calm, tranquil colour that slows human metabolism
and produces a calming effect. It's often used in bedrooms and can aid sleep.

Itis a widely used corporate colour, where it conveys confidence and importance. It is especially good for suggesting precision
when promoting technology products. Its promotional uses also include products that are related to water or air.

Blue suppresses appetite and is not a good colour for promoting food.

Light blue is best used to suggest tranquility, healing and health. Dark blue is better suited to seriousness, conservatism, exper-
tise and integrity. Light and dark blue are the colours of banking, used to convey trust and truth.

TURQUOISE

Turquoise represents water, and being a blend of blue and green, it inherits the calming effects of those colours. It is a feminine,
refreshing colour.This femininity can be enhanced by using pale turquoise with pink or lavender.
Bright turquoise and pink generate a 50s retro look.

Purple is the colour of royalty, representing wealth, power and luxury.

Itis also associated with magic and spirituality - a mysterious colour.

Light purple is more nostalgic and romantic, whereas dark purple is seen as ominous. When used with beige colours, deep
purples give a feeling of mystery to an otherwise conservative colour scheme.

WHITE

White is seen as positive, and suggests feelings of purity,innocence and goodness. It creates the idea of perfection and light,and
is often used to promote low-fat foods.

White also generates feelings of safety and cleanliness. Since it is widely used throughout hospitals, it also suggests sterility and
is good for promoting medical products.

White is usually seen as a neutral background, and a large amount of white in a design gives an open, summery look.

BLACK

Black suggests elegance and formality - although sometimes seen as conservative or conventional, it is a prestigious colour. It
denotes authority, strength and power.

Young people see black as the colour of rebellion.

Black often has negative connotations,and is the symbol of grief.

Black backgrounds give depth and perspective, but reduce readability. It is a good colour to present photographs - they look
brighter against the black background.

Black works well with all except dark colours, it contrasts well to make other colours appear brighter and it helps light colours
stand out.

Grey is an elegant, sophisticated colour without many of the negative implications of black.

It is neutral and balanced, but rarely evokes strong emotions.

Grey is a formal colour that together with blue is widely used throughout the corporate world.
Grey provides a good, neutral background colour and can be used in place of black.

Warm greys are still conservative, but earthier whilst cooler, light greys are seen as more feminine.

Think about the colours that you have chosen to represent your business and the messages that they are giving your customers.
Why did you choose these colours?
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What NOT to do on the Web

« DON'T pick an obscure domain name which no one but you can understand or spell. Avoid lots of

hyphenation/punctuation.

« DON'T use a hotmail/yahoo/msn etc email address — email addresses @yourdomainname look far more

professional .
« DON'T use clipart images.

« DON'T make it impossible to navigate around your site — set out a clear site map and ensure that all

pages can be easily reached from your home page
« DON'T link to irrelevant, low ranking sites.
« DON'T forget to publicise your domain name in all your marketing materials
« DON'T forget to register a basic listing with all the free internet directories such as Applegate and Yell etc.

« DON'T let a web design company have complete control of your site — make sure they will give you all

your passwords so that you can keep some control over the site content.

« DON'T fall for free/low price hosting — there is always a catch and your site could go down without

warning. Reliable host companies are worth paying a bit extra for.

« DON'T let your domain name registration lapse — keep a record of the renewal date and ensure that you
renew in plenty of time. There are unscrupulous people out there who can try and take over a lapsed

domain before demanding high ransome fees.

« DON'T forget to market your website — once it has been built you need to drive traffic to the site by

effective marketing.

« DON'T use too many fancy graphics or animations on your site — there are still people using dial-up

connections and too much content can make your site incredibly slow to load.

« DON'T forget to put your contact details and office address clearly on the site — this is now a legal

requirement for all limited companies.
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